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Key facts:

 ■ Read by decision-makers at 
the top 50 pharmaceutical and 
biotechnology companies worldwide

 ■ Audited by the ABC
 ■ Readership fully qualified by a 
dedicated team of researchers

 ■ Cutting-edge editorial from  
industry experts

of readers 
enjoy budgetary 

control

84%
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Readership
We continue to invest heavily in the circulation 
of World Pharmaceutical Frontiers and have 
created a powerful international readership. 
Our database of key decision-makers in 
the pharmaceutical industry accounts for 
approximately 72% of all purchasing authority.

World Pharmaceutical Frontiers has an ABC 
audited circulation and a projected readership 
of over 49,000 (publisher’s survey). 

World Pharmaceutical Frontiers reaches a target 
audience of industry peers with the highest 
levels of purchasing and decision-making 
power, including the top decision-makers in the 
buying chain at the top 50 pharmaceutical and 
biotechnology companies worldwide, as well as 
leading CROs and CMOs.

North America 49.5%

Europe 41.5%

Rest of World 9%

Figure 1: What is your job title?

Figure 3: Where is your organisation based?

Extremely high 15%

High 57%

Moderate 22%

Low 5%

None 1%

Figure 2: What level of purchasing involvement do you have?

Manufacturing
• VP Manufacturing
• Technical Director
• Operations Manager
• Senior VP, Manufacturing
• Head of Production
• Quality Control Manager
• General Manager of Processing Sector
• Plant Manager
• Head of Packaging Development

Business Management
• Business Manager
• VP Licensing & Regulatory Affairs
• Marketing Director
• Managing Director
• VP Sales
• Head Data Management
• VP Purchasing
• Logistics Directors

Research & Development
• Chief Scientifi c Offi cer
• R&D Manager
• Senior VP, R&D and Engineering
• R&D Director
• Head Clinical Research
• Drug Discovery VP

Director 28%

Manager 33%

Department Head 9%

C-Level 30% 
(CEO, CFO, CIO, COO, Chairman, President)
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Digital edition 

20,000 copies will be sent via email to senior decision-makers who buy, specify and 
recommend products at major companies worldwide.

High impact 
Your advert will be placed in an environment in which the reader already has an 
interest and that will stimulate a strong impulse to buy; however, the real value 
comes when major decision-makers suddenly fi nd a focused journal, specifi cally 
dedicated to their needs, that they can easily share with their peers and teams. 

The digital edition will provide links to your website, which will allow instant access 
or ordering. In addition, your advertisement or editorial can be enhanced with 
animation or video for greater impact and response. 

Search engine friendly 
The digital edition of World Pharmaceutical Frontiers will be indexed by leading 
search engines, providing yet another way to draw readers to your advertisement. 
Readers looking for specifi c information will arrive at the digital magazine page as 
easily as at a website. 

20,000 copies will be sent via email to senior decision-makers who buy, specify and 

The digital edition will provide links to your website, which will allow instant access 

search engines, providing yet another way to draw readers to your advertisement. 
Readers looking for specifi c information will arrive at the digital magazine page as 

Online advertising 
digital edition
Advert sizes:

 Banner (468x60 pixels)
 Mini Tower (120x300 pixels)
 Spotlight (120x60 pixels)

Production details:
All ads must be supplied in either JPG, GIF, 
animated GIF, HTML or SWF fi le formats.



Our readers include professionals from:
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 n Abbott Laboratories 

 n Akzo Nobel 

 n Amgen 

 n AstraZeneca 

 n Astellas Pharma 

 n Bayer Healthcare 

 n Biogen Idec

 n Boehringer Ingelheim 

 n Bristol-Myers Squibb 

 n Daiichi Sankyo

 n Chiron 

 n Elan 

 n Eli Lilly and Co

 n Genentech 

 n Genzyme 

 n Gilead Sciences 

 n GlaxoSmithKline 

 n Johnson & Johnson 

 n MedImmune 

 n Merck & Co

 n Merck Serono 

 n Novartis 

 n Novo Nordisk 

 n Pfizer 

 n Roche  

 n Sanofi-aventis  

 n Takeda 

 n UCB

World Pharmaceutical Frontiers  www.worldpharmaceuticals.net
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World Pharmaceutical Frontiers has successful 
working relationships with a number of high-profi le 
events across the world, including:

Industry associations

Interphex Japan

CPhI worldwide

ICSE

Select Biosciences

Arena International Events Group

 Published in association with

Upcoming editorial agenda

Serialisation
 n Mike Zojaji – product launch manager, Bayer  

Chemicals and raw materials
 n Dr John Carpenter,
Professor of Pharmaceutical Sciences, 
School of Pharmacy, University of Colorado 

Supply chain
 n Marcel De Grutter, business technology 
manager operation, Abbott Laboratories 

 n Michael English, associate director 
of engineering – packaging technical 
operations, Merck 

Cold chain
 n Glyn Hughes, IATA 

Drug delivery
 n Adalberto Ramirez, vice-president
of quality, Amgen

 n AManfred Maeder, head of device 
development & commercialisation,
Novartis

Packaging
 n Roshni Babaria – global labeling
compliance and regulatory affairs,
Allergan 

Contract manufacturing
 n Tomas Landh, director, Novo Nordisk

Editorial contributors are subject to change at the publisher’s discretion.

Editorial contributors for Vol. 1 2017



Benefits of advertising

 n Brand awareness – your product will 
be viewed by nearly 50,000 readers.

 n Lead generation – your clients target 
you, not vice versa.

 n The ability to reach and infl uence 
high-spending decision-makers from 
the top 50 pharmaceutical companies 
ranked by R&D spend.

 n Tailored advertised packages to suit 
your needs.

57% 
have taken action 
in response to an 
advertisement.

67% 
have taken action 

in response to 
an article.

84%
of readers enjoy direct 

budgetary control.

58% 
of readers are employed in 

Director or C-level positions.

72% 
of readers have either 
high or extremely high 
levels of purchasing 

involvement.
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Having conducted extensive research, our 
comprehensive readership survey has found that 
advertising in World Pharmaceutical Frontiers 
offers the following benefi ts:

World Pharmaceutical Frontiers  www.worldpharmaceuticals.net
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Online – www.worldpharmaceuticals.net

World Pharmaceutical Frontiers is supported 
by its own dedicated website, which enables 
easy and thorough communication and brings 
together a global community of industry 
professionals and a wealth of market 
knowledge.

It features:

 ■ the latest industry news
 ■ important industry links connecting you to 
the entire pharmaceutical industry

 ■ a comprehensive events listing page
 ■ a reader response page – allowing us to 
bring buyers and suppliers together.

For more information about advertising on 
worldpharmaceuticals.net, please contact 
Nathan Park, Publishing Director, 
+44 (0) 20 7936 6661
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Advertising packages
Quality content combined with a first-class approach to 
circulation will ensure that advertisers are able to reach and 
impress the business leaders they need to influence.

World Pharmaceutical Frontiers offers readers numerous 
options to respond to advertisements. Each edition will 
feature a reader response system.

   Colour Mono

Double-page spread   £9,900 £8,700

Single page  £5,900  £5,100

Half page  £3,950  £3,250 

Outsert   £9,950

Belly band   £6,250

Interview one page   £6,490

Interview two pages   £10,890

Sponsorship opportunities and rates

Special positions

Outside back cover   £8,900

Inside front cover   £7,900

Opposite contents   £6,500

Front cover   £14,950

Cover wrap   £12,500

16-page supplement   £71,800
Flash on front cover · 1,000 run-ons

8-page supplement   £37,800
Flash on front cover · 1,000 run-ons

4-page supplement    £20,100
Logo within contents pages · 1,000 run-ons

Work with our skilled editorial and design team to create 
a bespoke 6-page company briefing. This could include a 
combination of case studies, product information, company 
profiles and interviews with key executives, in addition to 
client testimonials. 

Distributed independently £20,995
Distributed with publication £17,950

Custom publishing

Technology showcase

Carrier sheet

 

This includes:
• 100 words + 1 picture  
• Company name 
• Telephone + fax details  
• Website address 
       
£2,100

A quarter-page advertisement on the 
address sheet that accompanies all  
reader copies.
       
£4,950

World Pharmaceutical Frontiers • Providing a global perspective on the pharmaceutical industry • www.worldpharmaceuticals.net 

World Pharmaceutical Frontiers  www.worldpharmaceuticals.net Advertising enquiries
Nathan Park
Publication Director 
Tel: +44 (0) 20 7936 6661
nathanpark@globaltrademedia.com

Editorial enquiries
Natalie Healey
Editor
Tel: +44 (0) 208 936 7866
natalie.healey@progressivedigitalmedia.com
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